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H2Flo Scorecard  
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The Flu Virus The Doubt Virus 

Rollback Strategy: defeat the doubt virus   
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Inoculate Against  
the Doubt Virus 
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Don’t be afraid to  
take the first step 

May 30, 2014 
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"Public sentiment is 

everything. With public 

sentiment, nothing can 

fail. Without it, nothing 

can  succeed."  

Abraham Lincoln 
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Lessons from the Field  

• Build Trust and 

Passion  

 

• Timing  

 

• Ensure diverse 

grassroots base  

 

• Communications/ 

visibility   
• \\ 
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Confusion Kills Campaigns  

May 30, 2014 
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Lessons Learned: Build Trust and Passion  

• Facts don’t win CWF 

campaigns  

 

• Prepare for the public vote 
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Lessons Learned: Timing 

• Proceed only if 

CWF support at 

least 70 percent   

 

• Run CWF 

campaigns during 

high turn-out 

elections 
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Lessons Learned: Grassroots base building 

• Engage diverse, member-based, 
coalition, including those most 
in need of dental disease 
prevention 

• Create depth in the field 
 

• Include culturally-relevant 
messaging and outreach 
strategy 
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Lessons Learned: Communications 

• Prioritize visibility 

 

• Use lawn signs 

 

• Use celebrity 

endorsements 

and public events 

to amplify 

message  
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What we know, we don’t know 

• Effective advocacy 
narrative 
 

• Motivating 18-34 
year olds  
 

• Engaging Latinos  
 

 
 
 

 
 

 



15 

National campaign to support 
local fluoridation efforts 
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Partners 
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Questions? 
Thank you!  

ILikeMyTeeth.org  


